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ENTREPRENEURIAL FINANCE AND MARKETING
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CMBD59 Elective
4 - - 4 40 60 100
Contact Classes: 45 | Tutorial Classes: Nil Practical Classes: Nil Total Classes: 45

Prerequisite: ENTREPRENEURIALSHIP DEVELOPMENT

The aim of this course is designed to foster a deep comprehension of entrepreneurship, covering its
evolution, the individual entrepreneurial mindset, launching ventures, entrepreneurial marketing, and
strategies for market development and growth. Participants will explore the impact of
entrepreneurship, the twenty-first-century trends, and the approaches to the entrepreneurial process.

The students will try to learn:
I.  The evolution of entrepreneurship approaches to entrepreneurship process approach

Il.  The individual entrepreneurial mind set and personality.
I1l.  The entrepreneurship methods to initiate ventures creating new ventures.
IV. The strategic planning strategic actions and strategic positioning business stabilization

At the end of the course students should be able to:
CO1 Delve into the revolutionary impact and evolution of entrepreneurship, and explore

contemporary trends.

CO2 Explore the individual entrepreneurial mindset and personality, stressing the entrepreneurial
journey, motivation, and stress management.

CO3 Focus on identifying opportunities, fostering entrepreneurial imagination and creativity, and
understanding the innovation process.

CO4 Discuss the methods to initiate ventures, including creating new ventures, acquiring
established entrepreneurial ventures, and franchising.

CO5 Examine the characteristics, functions, and challenges of entrepreneurial marketing.

CO6 Evaluate the positioning, segmentation, targeting, and communication, pricing, and
distribution strategies in entrepreneurial marketing.
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MODULE-I-UNDERSTANDING ENTREPRENEURIAL MINDSET (08)
The Revolution impact of entrepreneurship, the evolution of entrepreneurship approaches to
entrepreneurship process approach, twenty first centaury trend s in entrepreneurship

MODULE -11-THE INDIVIDUAL ENTREPRENEURIAL MINDSET (09)

The individual entrepreneurial mind set and personality: the entrepreneurial journey, stress and the
entrepreneur, the entrepreneurial ego entrepreneurial motivations, corporate entrepreneurial mind
nature of corporate entrepreneur conceptualization of corporate entrepreneurship strategy sustaining
corporate entrepreneurship.

MODULE -111-LAUNCHING ENTREPRENEURIAL VENTURES (09)
Opportunities identification, entrepreneurial imagination and creativity the nature of the creativity
process innovation.

Entrepreneurship methods to initiate ventures creating new ventures, acquiring an established
entrepreneurial venture franchising hybrid disadvantage of franchising.

MODULE -1V-ENTREPRENEURIAL MARKETING AND GROWTH (10)

Meaning, characteristics, functions, marketing challenges, marketing mix (6P’s). Identifying
entrepreneurial marketing opportunities, market research, demand forecasting, Concept of enterprise
growth, forms, types, structures of organizational growth, Gazelles and Mice, growth objectives —
operative and strategic targets, growth analysis.

MODULE -V-ENTREPRENEURIAL MARKET DEVELOPMENT STRATEGIES (09)

Positioning, segmentation, targeting, entrepreneurial communication strategy, entrepreneurial pricing
strategy, entrepreneurial distribution strategy, building customer relationships, marketing plans.
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