
Action taken report:  

In this Course, all the Cos are attained and further to maintain the same propensity by 

 

1. Conducting Guest lectures, expert talks and workshops on marketing concepts.  

2. Delivering more lectures on market applications and strategic tools in real life situations. 
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Attainment of COs: 
 

Course Outcome 
Direct 

attainment 

Indirect 

attainment 

Overall 

attainment 
Observation 

CO1 Illustrate the marketing concepts and 
information system skills to evaluate 
current business events in the Industry. 

3 2.4 2.9 Attained 

CO2 Analyze consumer markets, customer 
value, product and brand development to 
increase customer satisfaction. 

3 2.4 2.9 Attained 

CO3 Integrate the concepts of consumer and 
business market segmentation for effective 
product design and development. 

3 2.4 2.9 Attained 

CO4 Apply the concept of market target and 
positioning to establish the image of a 
brand. 

3 2.4 2.9 Attained 

CO5 Develop marketing channels, promotional 
mix and sales promotion strategies to set a 
business apart from its competitors. 

3 2.4 2.9 Attained 

CO6 Appraise pricing-related strategies, and 

developing marketing trends to maximize 

sales Growth. 

3 2.4 2.9 Attained 
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