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Figure 1

Figure 1 illustrates that the highest percentage of responses falls under "Good" at 32.67%, followed
by "Very Good" at 24.91% and "Excellent" at 22.15%. Lower ratings include "Fair" at 11.05% and
"Poor" at 9.22%. This indicates that over 79% of respondents view humility positively, reflecting a
strong appreciation for its value. However, the combined 20.27% of "Fair" and "Poor" ratings
highlight areas for improvement. Addressing these concerns through awareness programs, ethical
discussions, and institutional reinforcement could further strengthen the overall perception and
practice of humility within the surveyed group.
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Figure 2 that the highest percentage of responses falls under "Good" at 32.86%, followed by "Very
Good" at 23.62% and "Excellent” at 23.06%. Lower ratings include "Fair" at 11.54% and "Poor" at
8.92%. This indicates that over 79% of respondents view hard work positively, suggesting a strong
appreciation for its value. However, the combined 20.46% of "Fair" and "Poor" ratings highlight some
level of dissatisfaction or differing perspectives. Addressing these concerns through awareness

programs or discussions on work ethics could further enhance the overall perception of hard work
within the surveyed group.
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Figure 3

Figure 3 presents that highest percentage of responses falls under "Good" at 32.61%, followed by
"Very Good" at 26.71% and "Excellent" at 20.45%. Lower ratings include "Fair" at 11.62% and
"Poor" at 8.62%. This indicates that over 79% of respondents view integrity positively, suggesting a
strong appreciation for its importance. However, the combined 20.24% of "Fair" and "Poor" ratings
highlight some level of dissatisfaction or differing perspectives. Addressing these concerns through
awareness programs or discussions on ethical behaviour could further enhance the overall perception
of integrity within the surveyed group.
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Figure 4 displays that the highest percentage of responses falls under "Good" at 33.68%, followed by
"Very Good" at 25.35% and "Excellent" at 20.87%. Lower ratings include "Fair" at 11.42% and
"Poor" at 8.68%. This indicates that over 79% of respondents view self-reliance positively, suggesting
a strong appreciation for its importance. However, the combined 20.1% of "Fair" and "Poor" ratings
highlight some level of dissatisfaction or differing perspectives. Addressing these concerns through
awareness programs or skill-building initiatives could further enhance the overall perception of self-
reliance within the surveyed group.
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Figure 5 elucidates that the highest percentage of responses falls under "Good" at 32.81%, followed
by "Very Good" at 25.77% and "Excellent" at 20.41%. Lower ratings include "Fair" at 11.76% and
"Poor" at 9.23%. This indicates that over 79% of respondents view selfless service positively,
suggesting a strong appreciation for its importance. However, the combined 21% of "Fair" and "Poor"
ratings highlight some level of dissatisfaction or differing perspectives. Addressing these concerns
through awareness programs or discussions on the significance of selfless service could further
enhance the overall perception within the surveyed group.
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Figure 6 showcases that the highest percentage of responses falls under "Good" at 32.43%, followed
by "Very Good" at 25.27% and "Excellent" at 21.03%. Lower ratings include "Fair" at 11.73% and
"Poor" at 9.54%. This indicates that over 78% of respondents view cooperation positively, suggesting
a strong appreciation for its importance. However, the combined 21.27% of "Fair" and "Poor" ratings
highlight some level of dissatisfaction or differing perspectives. Addressing these concerns through
team-building activities or discussions on collaborative work could further enhance the overall
perception of cooperation within the surveyed group.
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Figure 7 exhibits that the highest percentage of responses falls under "Good" at 32.92%, followed by
"Very Good" at 25.47%, and "Excellent" at 20.59%. Lower ratings include "Fair" at 11.65% and
"Poor" at 9.36%. This indicates that over 78% of respondents view honesty positively, reflecting a
strong appreciation for its value. However, the combined 21.01% of "Fair" and "Poor" ratings
highlight areas for improvement or differing perspectives. Addressing these concerns through
awareness programs, ethical discussions, and institutional reinforcement could further strengthen the
overall perception and practice of honesty within the surveyed group.
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Figure 8 outlines that the highest percentage of responses falls under "Good" at 32.83%, followed by
"Very Good" at 25.65% and "Excellent" at 20.94%. Lower ratings include "Fair" at 11.39% and
"Poor" at 9.2%. This indicates that over 78% of respondents view sincerity positively, reflecting a
strong appreciation for its value. However, the combined 20.59% of "Fair" and "Poor" ratings
highlight areas for improvement. Addressing these concerns through awareness programs, ethical
discussions, and institutional reinforcement could further strengthen the overall perception and
practice of sincerity within the surveyed group.
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Figure 9 conveys that the highest percentage of responses falls under "Good" at 32.4%, followed by
"Very Good" at 26.34% and "Excellent" at 20.89%. Lower ratings include "Fair" at 11.4% and "Poor"
at 8.97%. This indicates that over 79% of respondents view dignity of labor positively, reflecting a
strong appreciation for its value. However, the combined 20.37% of "Fair" and "Poor" ratings signal
some areas for improvement. Addressing concerns through awareness initiatives, educational
programs, or discussions on the importance of labor could further enhance the overall perception and
understanding of dignity in work within the surveyed group.
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Figure 10 represents that the highest percentage of respondents, 32.67%, rated humility as "Good."
This is followed by 24.91% who rated it as "Very Good," and 22.15% who rated it as "Excellent." The
lower ratings include 11.05% for "Fair" and 9.22% for "Poor." This suggests that the majority of
respondents view humility positively, with a significant portion rating it as good or better. However,
the combined 20.27% of "Fair" and "Poor" ratings highlight areas for improvement. Addressing these
concerns through awareness programs or discussions on the importance of humility could further
enhance its perception within the surveyed group.

Recommendations of Internal Quality Assurance Centre

S.No Feedback received Recommendations
1 | Some students provided minimal e Institutions implemented awareness
feedback on teaching styles, making it campaigns to highlight the importance
difficult to assess effectiveness. of providing feedback.

e Surveys were redesigned to be more
engaging and accessible

2 Certain aspects, such as library resources e Additional feedback sessions were
and recreational areas, received fewer conducted to gather insights from
responses, indicating either lack of students who had not participated
awareness or engagement. earlier.

e Faculty and staff actively encouraged
students to share their experiences.

3 Students provided limited input on career e Institutions shared reports on how
counselling and placement support, feedback was used to make
making it challenging to identify improvements, motivating more
improvement areas. students to participate in future

Surveys.




